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Our New Address 

We have a new website address on the Internet.  It 

is scfuneralconsumers.org.  Our old address, 

scfunerals.org, is no longer active. 

We know that changing to a new address is incon-

venient for those accustomed to finding us at the 

old location, but our web domain was connected 

to the Internet credentials of another 

non-profit organization.  We need an 

independent site for flexibility as we 

look to enhance our Internet presence 

and provide more information to you. 

For now, we have not changed the 

site’s appearance or the kinds of infor-

mation presented.  The price survey of 

Charleston funeral homes that we com-

pleted in the spring is now available there, along 

with a narrative explanation of the findings.  You 

can find the survey spreadsheet by clicking on 

“Price Surveys.”  The narrative is under the menu 

heading “News.” 

You can also read back issues of our newsletter on 

the site.  Click the menu button headed “more” 

and then click “Newsletter” on the menu that 

drops down.  The issues are downloadable. You 

can also subscribe to receive our newsletter on 

that page. 

In the near future we plan to add more content, so 

pay us a visit from time to time.  

   

Don’t Forget Telephone and Email 

There are other ways to reach us besides our website.  
We have a dedicated telephone response line where 

you can leave a message and receive a callback from 
one of our members.  The number is 803-343-9090.  

We will be glad to answer questions you may have 
about your funeral options, your rights under the 

Federal Trade Commission’s Funeral Rule, or any 

other matters related to funerals.  You may also 
reach us at our email address, scfuner-

als@gmail.com.   

Volunteer with us: Would you like to help people 

beat the high cost of funerals? The Fu-

neral Consumers Alliance of South 

Carolina needs volunteers to serve on 

our board of directors and help with 

specific tasks.  We are affiliated with 

the national Funeral Consumers Alli-

ance, a non-profit federation of 39 lo-

cal organizations serving people in 29 

states.  The FCA is the only national 

organization that monitors the funeral 

industry, keeping a close eye on industry trends and 

advocating for fair practices on behalf of consumers.  

Our goal is to protect the consumer’s right to a digni-

fied, meaningful, and affordable funeral.  We are not 

connected in any way with the funeral industry. 

Our work load is light and enjoyable.  We publish 

two newsletters each year and regularly do compara-
tive price surveys of funeral homes in the major met-

ropolitan areas of the state.  We maintain a simple 
web site and monitor a telephone response line and 

email address to advise consumers on funeral mat-
ters.  We speak to professional organizations, civic 

groups, and similar organizations when requested  

(continued on next page) 
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Quick Midlands Telephone Survey 

(See page 4 for a Table displaying the results gathered 

from the survey) 

This fall we decided to try something new—a quick tele-

phone survey looking at funeral home prices for three 

items on the General Price List (GPL): basic services (the 

charge for general operating expenses, which all clients 

are required to pay), immediate burial (not including the 

price of the casket), and direct cremation (including the 

cost of the funeral home’s least expensive cremation con-

tainer).  We focused the study on three Midlands commu-

nities—Camden, Orangeburg, and Sumter—where we had 

never performed surveys. 

We acknowledge that telephone surveys cannot provide 

full information.  If we do not have the actual GPLs to re-

view, we cannot tell if the funeral home is following all 

the required guidelines.  Nevertheless, we thought this 

project could be useful.  

We had two goals.  First, to obtain comparative prices, 

and, second, just as important, to see how well funeral 
homes responded to a “cold call” telephone request for 

price information.  The Federal Trade Commission’s Fu-
neral Rule requires them to give prices over the phone to 

anyone who calls and asks for it.  The caller may be a po-
tential customer, a member of the press, a competitor, 

whoever.  The rule applies the same to all. 

We identified 23 funeral homes operating in the three 

communities.  To keep the survey to a manageable length, 

we did not include those in the smaller, outlying towns of 

the three counties. 

Our main finding was that most of the funeral businesses 

either do not know or do not care about the very clear Fed-

eral regulation that requires them to give price information 

over the telephone.  Only 10 of the 23 we called—43 per-

cent—gave us their prices.  In some cases, our board 

members made multiple calls without making contact.  

One staff person said that “I don’t have a price list.”  (You 

would think that a General Price List should always be on 

their desk.)  Another employee did not know what “basic 

services” meant and could not give a price. Several times, 

the person answering the telephone said something like, “I 

am not authorized to give you prices.”  When we asked for 

return calls from someone authorized, we got no 

response.  That happened several times.  One 

funeral home employee simply hung up when 

we identified why we were calling.  Another 

said in an irritable tone, “I’m not telling you an-

ything.  You’ll have to come by the funeral 

home and get a price list.”  At least that person 

understood that he had to give a price list to 

someone who came to his business. 

On the accompanying spreadsheet, you will see 

the prices supplied by the businesses that did 

follow the Funeral Rule.  As we have found in 

earlier surveys, there is a wide variation in pric-

ing.  For example, the cost of Basic Services 

varies from a high of $4,999 to a low of $1,695.  

Immediate burial charges range from $3,995 to 

$1,000, while direct cremation rates go from 

$2,695 to $1,395.  In all cases but one, the crem-

atory charge is included in the quoted price.  

One funeral home, Nelson-Haile, said that the 

crematory fee was $200 extra. 

That most of the funeral homes did not readily 

give prices by telephone underlines the difficulty 
consumers face in shopping for funeral goods 

and services.  The old Yellow Pages advertised 
“Let your fingers do the walking.”  That is not 

easy when businesses guard their prices.  They 
want you to walk, come to their premises, and 

meet with a salesperson.  That is feasible when 

you plan in advance of need, as we at FCASC 
advise, but quite difficult when unexpected 

deaths occur, and you need answers quickly. 

(continued from front page) 

and advocate for consumers at the state and local 

level.  Service on the board is an excellent oppor-

tunity for you to educate the public while learning 

how to deal with end-of-life matters for yourself 

and your family. 

Now here’s the exciting part.  Thanks to video 

communication apps like Zoom and Google Meet, 

you don’t need to live in the Columbia area to 

work with us.  We are going to virtual meetings in 

2026.  Wherever you are in South Carolina, you 

can join our meetings on your computer or 

smartphone. 

If you are interested and would like to learn more, 

please call Overton G. (Tony) Ganong at 803-787-
9585 or email him at scfunerals@gmail.com. 

 

 

 

 

Composting Gaining Ground 

In a prior newsletter, we described recent innovations 

in the disposal of human remains that promise to give 

families more options than burial or cremation.  Alka-

line reduction, sometimes called “water cremation,” 

was one.  The other was human composting, using 

microbial action to convert a body to soil, which can 

then be used to cultivate vegetables, flowers, and trees.  

The method is friendly to the environment, since it uses 

natural materials and does not pollute the air. 

Introduced just a few years ago, human composting is 

gaining rapid approval around the country.  Legisla-

tures in 14 states, most recently Georgia and New Jer-

sey, have legalized the practice, and bills have been 

submitted in 14 others.  The measures have gained bi-

partisan support everywhere they have passed.   

Most of the states that have legalized human compost-

ing are on the West Coast or in the Northeast.  So far 

Georgia is the lone Southern state to step forward, but 

Texas, Oklahoma, and Virginia have legislation pend-

ing.  The rest of the Deep South, including the Palmetto 

State, is not yet on board, but the adoption of these new 

technologies seems destined to continue. 

If you want to learn more about human composting, go 

to the website of Recompose, the organization that de-
veloped the process and has spearheaded a campaign 

for its legalization nationwide.  Their website is Human 
Composting | Information & Resources | Recompose. 
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Introduced just a few years ago, human 

composting is gaining rapid approval 

around the country.  Legislatures in 14 

states, most recently Georgia and New 

Jersey, have legalized the practice, and 

bills have been submitted in 14 others.   

Donations Needed 

Even though we are no longer printing and 
mailing most newsletters, we still need your 

financial support to maintain and improve our 
website, print information brochures, mail in-

formation, and conduct price surveys.  We 
plan eventually to have a “donate” button on 

our website, but in the meantime, you can help 
by sending a check to Funeral Consumers Al-

liance of SC, 2701 Heyward St., Columbia, 

SC  29205. Your contributions are much ap-
preciated! 

https://recompose.life/human-composting/
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                                    MIDLANDS AREA PHONE PRICE SURVEY 2025

Basic Immediate Direct
Funeral Home Services Burial Cremation

Camden
Brown’s
Collins 2,795 1,995 1,476
Givens 2,495 2,695 2,695
Kornegay (Lugoff)
Kornegay (Camden)
Nelson-Haile 2,500 3,400 1,900
Powers 1,695 2,140 1,720

Orangeburg
Bethea’s
Blythewood
Dash’s
Dukes-Harley
Glover’s
Greater Orangeburg 4,999 1,500 1,400
Jenkins 1,795 1,000 1,395
Simmons ? 2,195 1,500
Thompson

Sumter
Bullock
Elmore Hill McCreight 2,630 2,415 2,595
Elmore Cannon Stephens 1,950 3,075 2,175
Job’s Mortuary
Palmer Memorial
White’s Mortuary 2,395 3,995 1,995
Williams
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